
 
 
 

 
 
 
 
 

Responsibilities: 
 
 
Cycling Scotland’s vision is a sustainable, inclusive and healthy Scotland where anyone, anywhere can 
enjoy all the benefits of cycling. Our values are to be collaborative, inclusive, professional, evidence-
driven, ambitious and sustainable. Reporting to the Head of Communications, the Communications & 
Marketing Manager is responsible for leading on communications activity and managing a small team to 
deliver effective marketing and communications across the organisation, including on cycle training and 
key digital activity.  
  
The role is a key member of the organisation with a focus on helping achieve the vision, mission and 
strategic aims of the charity and getting more people cycling. The post is based in our Glasgow office 
with occasional travel across Scotland. Currently we are working from home and/or office with hybrid 
working plans being developed. 
 
The successful candidate will: 
 

1. Manage communications activity in line with Cycling Scotland’s vision and mission. 
2. Manage a small team (within the wider Communications, Policy & Monitoring team) to support an 

increase in the number of trips made by bike. 
3. Develop and deliver strategic communications plans, informed by insight and research, to 

support business plan objectives.  
4. Ensure quality monitoring and evaluation to assess the effectiveness of planned activity, optimise 

campaigns and inform future planning. 
5. Provide updates and reports to stakeholders including the Chief Executive and Board, 

programme funders, and partners on the outputs and impact of planned communications activity. 
6. Support the delivery of Cycling Scotland’s communications strategy, including leading on key 

projects to support organisational objectives.    
7. Work with, influence and consult internal and external stakeholders to form evidence-based 

recommendations on communications and identify opportunities for partnership, collaboration 
and future developments, and enable team members to do likewise. 

8. Work with the Head of Communications to develop, maintain and use systems and processes to 
support marketing activities. 

9. Appoint and manage agencies effectively, ensuring innovative, on-brand activity and value-for-
money.   

10. Ensure all activity is delivered on time, on brand and within budget.     
11. Work with and support other senior officers in the organisation. 
12. Attend relevant weekend events and evening networking events where required. 
13. Deputise for the Head of Communications where required at relevant external and internal 

meetings. 
14. Perform any other duties considered relevant to the post 

 
   

JOB DESCRIPTION  
Communications & Marketing Manager  

Starting Salary: £34,164   
Full time, permanent contract 

http://www.cycling.scot/


 
 
Person Specification: 

 Essential 
 

Desirable 

Relevant 
Experience 

Knowledge and experience of managing 
multiple national and regional 
communications projects / campaigns, 
including substantial budgets, to deliver 
outputs and achieve successful outcomes. 

Experience influencing 
change at a senior level in 
large and small 
organisations  

Educated to degree level or equivalent 
through work experience. 

CIM or similar marketing/ 
communications 
qualification. 

 Experience managing staff and contractors 
or equivalent, demonstrable experience. 
 

 

 Experience of managing agencies including 
developing clear briefs, determining 
priorities, influencing outcomes, appointing 
through a tender process and delivering 
value-for-money. 

 

 Understanding of relevant national and local 
government policies 

Experience of managing 
communications projects 
within the third or public 
sector. 

Special 
Knowledge & 
Skills 

Experience of developing and evaluating 
strategic communication plans across 
multiple channels and platforms. 

 

Demonstrable digital knowledge and 
experience including managing website 
development.   

Experience of using 
research and analysis, 
including engagement data, 
to improve digital presence, 
user experience and 
campaign effectiveness. 

Good reporting skills and ability to influence 
decision makers at the highest level. 

 

 Strategic knowledge & awareness of active 
and sustainable travel and interest in cycling 

Awareness of health, social 
and economic inequalities. 

 Ability and expertise with common office 
software packages 

 

 Excellent written and oral communication 
skills with good attention to detail 

 

Other 
Requirements 

Ability to problem solve, work autonomously 
and take responsible decisions, seeking 
guidance as required. 

 

Willingness to work flexible hours on 
occasion and to travel as required remotely  

 

Effective team player and ability to lead by 
example, fostering a working environment 
that supports our organisational values 

 

Ability to proactively develop programmes 
and effective organisational partnerships 

 

Evidence of commitment to ongoing 
professional and personal development 

 

http://www.cycling.scot/
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